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Introduction

SmartOffice’s Marketing Campaign feature is a comprehensive solution for the design, execution,
and management of marketing efforts. This campaign management system tracks campaign
details and monitors the Leads and Opportunities generated through campaigns to provide an
indication of their effectiveness.

Navigation

From the SmartOffice side menu, click Reporting/Marketing and then select Marketing
Campaign to open the Campaign Search dialog box. The following search criteria are available:
Campaign Name and Sponsored By.

Type in the appropriate search criteria and then click the Search button to display all campaigns
that match the criteria. For a complete list of campaigns, click the Search button without entering
any search criteria.

To add a new campaign, click the Add button from the Campaign Search dialog box.
Campaignh Summary

Marketing Campaigh Summary

[ Include Inactive Campaigns ﬁ + ﬁ = Y. Y E >
Summaty || Dretail (P || MediaiSpecial Events || Leads || Opportunities || Seminars || Documents |

| | Campaign i Created On Sponsored By Word Track Title Letter Title

[~ College Education Funding 1M 72005 Joe Senith College Education Funding  College Educstion Funding

[~ System: Cross Sell - Annuity 03M 52004 Shelly D. Peterson Fimzncizsl Planning Irtracuction Letter

[~ System: Disahilty Protection M7 2005 Todd Harris Dizakilty Campaign [, Prospecting Letter

[~ System: Estate Planning 1M 72005 John Helverson Financial Planning FinancialEstate Planning - Introduction
Letter

[~ Long Term Care 07/22/2004 Joe Srnith Long Term Care Introduction Letter # 2

[~ Retirement Planning (Business) 10M5/2004 Joe Keeper Retiremert Planning Introduction Letter for Businesses

Records Shown: 6 Total Records: 6

The Marketing Campaign Summary displays with the following functions:

¢ Include Inactive Campaigns Option - If this option is selected, the Summary displays
inactive and active campaigns.

e Search - To Search the Campaign, click the Search button.

e Add Button - Click this button to add a new Campaign. When the Campaign Detail dialog
box opens, add all appropriate details and then click the Save button to save the Campaign.

e Delete Button - Tag a Campaign and then click the Delete button to delete the Campaign.
System Office Campaigns cannot be deleted by any other office. Locally created campaigns
can be deleted or edited by users in other offices.

o Keep Tagged Rows Only Button - To see only tagged campaigns on the Campaign
Summary, tag the appropriate records and then click the Keep Tagged Rows Only button.
Untagged Campaigns are removed from the Summary view.

e Filter Button - The function of this button is to display only those records that fulfill a filter
condition.

e UnFilter Button - Click this button to remove the currently applied filter.
e Print Spreadsheet - Click this button to print the spreadsheet as displayed.

e Customize Spreadsheet Layout - This button enables the user to modify the layout of the
spreadsheet by adding/removing columns, changing the sorting option, etc.
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e Tag All Option - To perform an activity for all displayed records, select this option to select
all records without having to tag each individually. Click the option again to clear the
selection.

Detail Tab and User Roles

The Marketing Campaign feature is closely linked to the availability of Leads, Opportunity and
Seminar Tracking licenses. For each campaign, the respective Leads, Opportunities and Seminars
can be viewed if the current user has the respective roles and licenses for these

modules.

T Include Inactive C . Marketing Campaign Summary
o F R

TEZEE»

Summary || Detail () |[ MediasSpecial Events || Leads || Opportunities |[ Seminars ][ Documents |

N Campaign it Created On Sponsored By ‘Word Track Title Letter Title

[~ College Education Funding 114 712005 Joe Srnith College Education Funding  College Education Funding

[T System: Cross Sell - Snnuity 034 552004 Shelly D. Peterson Financial Planning Introduction Letter

[~ System: Disabilty Protection 114 712005 Todd Harris Dizakility Campaign Ol Progpecting Letter

[~ System: Estate Planning 1A 712005 John Helverson Financial Planning FinancialEstate Planning - Introduction

Letter

[~ Long Term Care 072252004 Joe Srmith Long Term Care Introduction Letter # 2

[~ Retirement Planning (Business) 100 512004 Joe Heeper Retirement Planning Introcduction Letter for Busineszes
Records Shown: & Total Records: &

The Marketing Campaign interface changes if one or more of these licenses and roles are not
available to the current user:

e If the current user does not have a Seminar Tracking license, the Seminar tab is not displayed.

o If the current user does not have the Opportunity module role, the Opportunities tab is not
displayed.

o |f the current user does not have a Leads Tracking license, the Leads tab is not displayed. See
below for additional details.

Marketing Campaign without Leads User Roles and Licenses

Marketing Campaign - College Education Funding &= 0 0 + .‘.{: i
Summary || Detail (B) || Media/Special Everts || Oppartunities || Seminars |[ Documents |

i A AP 7 0BG R M

Active [sctive =

Sponsored By [Joe Smith

Campaign Budget [25 000
Created By Mark Paladian on 11472005
Default Handling Options
Handling Optien [Handling Options Specifisd st Run-Tims =

¥ Create Initial Activity
Wirord Track |College Education Funding

Fuctivity Subject |Ini‘tia| Call for the College Education Funding Campaign

[actyresson LYW BT LI

nitizl Call for the College Education Funding Campsign

Send Initial Letter |College Education Funding
|7 Uze default lettar printing options

Opporunity Type |Corporate -1 [~
l_ Move Custom Data
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The Detail tab displays with the following sections:
Basic Information

Campaign Name - This mandatory field lists the Campaign’s name.

Start Date - Enter the Campaign Start Date.

Through Date - Enter the Campaign End Date.

Active - At any given time, a campaign can be either active or inactive. An Inactive
campaign will display on the Summary only when the Include Inactive Campaigns option is
selected.

Sponsored By - Accepts the name of the campaign sponsor as a text input.

Campaign Budget - Enter the numerical budget figure into this field.

Created By - This read-only field notes the user who created the campaign.

(Created) On - This read-only field notes the date when the campaign was created.

Default Handling Options

The Handling Options refer to a Call and/or a Letter that can be defined at the Campaign level
and can be executed for a Lead or an Opportunity that is linked to the Campaign. Handling
Options streamline marketing efforts and enforce a common workflow for
Leads/Opportunities/Contacts that are a part of one Campaign.

Handling Option - This drop-down list offers options on when and how to execute handling
options for the campaign.

Create Initial Call - Tag this option if the handling option is for a Call. When this option is
selected, the following fields are displayed:

0 Word Track - Click this hyperlink to select a word track.

0 Activity Subject - The contents of this field are displayed in the respective field of the
Activity Detail tab when the handling option is run.

0 Activity Reason - The contents of this field are displayed in the respective field of the
Activity Detail tab when the handling option is run.

Send Initial Letter - Click this link to select a Letter to send when the handling options are
run.

Use Default Letter Printing options - If this option is selected, the Letter Printing options
from User Preferences are applied.

Opportunity Type - The Opportunity Type can be defined in the Marketing Campaign. If the
Set is selected and is associated with the Marketing Campaign through the Marketing option,
the Opportunity that is created will have the Opportunity Type of the Marketing Campaign.

Move Custom Data - When Move Custom Data is selected, only the data from the Custom
tab of a Lead Record (after acceptance of a lead) will be inserted into the contact record’s
Custom tab.

Remarks - Enter any pertinent information into this free-form text field.
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Marketing Campaign with the Leads Advisor User Role

If the user is a Leads Advisor, the Campaign Detail tab displays the following sections: Basic
Information, Handling Options, Activity Reason and Remarks.

Marketing Campaign - College Education Funding
Summary Detail (P || Media/Special Events || Leads || COpportunities || Seminars || Documents | ﬁ u 0 0 + % m

R A A8 2 U BGRNY

Active [sctive =

Sponsored By |JDE Smith

Campaign Budget [25 000

Created By Mark Paladian on 11472005

Handling Options

Create Initial Activity v

Handling Option |Hand|ing Options Specified at Run-Time |:
Activity Reason H>A A*B 7 U ']h % I% E .“.3’0 Send Initial Letter |CDIIBgB Education Funding
nitial Call for the College Education Funding Campaign [ Use default letter printing options

Word Track |College Education Funding

Subject |In'rtia| Call for the College Education Funding Campaig)
Opportunity Type |Corp0rate -1 =
I- Move Custom [ata

Marketing Campaign with Leads Coordinator User Role

For a Leads Coordinator, the campaign-handling options are dealt with differently. The
Marketing Campaign Detail tab has the following sections: Basic Information, Remarks, Default

Handling Options, Activity Reason, Leads Distribution Parameters and Conditional Handling
Options.

Marketing Campaign - College Education Funding
Summary || Detail (P || MediaiSpecial Everts || Leads || Cpportunities || Seminars || Documents | ﬁ E 0 0 + ﬁﬁ m

Leads Distribution Parameters

Fatticipation Option [l Advizors ile

Usze Demographic Rules for Leads Distribution p

. - Leaders Final Disposition Option ,:
Active |.&.c1|\te =
Reporting Period F
Sponsared By |Joe Smith

Maximum Leads Assigned to Office per Reporing Feriod I:l

Campaign Budget (25,000 & b b g
- % of Leads (in DataXchange Load)te be Assignedto this Office [ |

Created By Mark Paladian on 1117/2005 t ‘ E ‘

Maximum Allowed Leads with ‘No Actien' inthe Office [ |
N A At B 7 U BB 5

haximum Leads Assigned to User per Repording Period

% of Leads (Assigned to Office)to be Assigned to this Usar

M aximum Allowed Leads with 'No Action' Assigned to the User

Default Handling Options

Lead Revocation Warmning Period (Hours) I:I
Handling Ooti - - — =
andling Option [Handling Cptions Specified at Run-Time E3 Lead Revosation Period I:l ’Days—F|
[V Create Initial Astivity
Word Track [College Education Funding Conditional Handling Options + T &EHE

Activity Subject [Itial Call for the Collens Education Funding Campsign| || Letter Title | Word Track Title [ 1

Activity Reason HPA A B 7 O T d G5 A
nitizl Call for the College Education Funding Campaian

Send Initial Letter [College Education Funding

|7 Use default letter printing options
Opportunity Type |Corp0rate -1 =
I- Mowve Custom [ata
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Basic Information

Campaign Name - This mandatory field lists the Campaign’s name.
Start Date - Enter the Campaign Start Date.
Through Date - Enter the Campaign End Date.

Active - At any given time, a campaign can be either active or inactive. An Inactive
campaign will display on the Summary only when the Include Inactive Campaigns option is
selected.

Sponsored By - Enter the name of the campaign sponsor into this field.

Campaign Budget - Accepts numerical budget figures.

Created By - This read-only field notes the user who created the campaign.
(Created) On - This read-only field notes the date when the campaign was created.

Default Handling Options

Handling Option - This drop-down list offers options on when and how to execute handling
options for the campaign.

Create Initial Call/Activity - Tag this option if the handling option is for a Call or Activity.
When this option is selected, the following fields are displayed:

0 Word Track - Click this hyperlink to select a word track.

0 Activity Subject - The contents of this field are displayed in the respective field of the
Activity Detail tab when the handling option is run.

Activity Reason - The contents of this field are displayed in the respective field of the
Activity Detail tab when the handling option is run.

Send Initial Letter - Click this link to select a Letter to send when handling options are run.

Use Default Letter Printing Options - Check this option to apply the Letter Printing
Options from User Preferences.

Opportunity Type - The Opportunity Type can be defined in the Marketing Campaign. If the
Lead is accepted with the Marketing Campaign and the Opportunity Type is defined in the
Campaign, the Opportunity that is created will be associated with the Opportunity Type of the
Campaign. If the Set is selected and is associated with the Marketing Campaign through the
Marketing Option, the Opportunity that is created will have the Opportunity Type of the
Marketing Campaign.

Move Custom Data - When Move Custom Data is selected, only the data from the Custom
tab of a Lead Record (after acceptance of a lead) will be inserted into the contact record’s
Custom tab.

Leads Distribution Parameters

Participation Option - Select the appropriate participation option from the drop-down list.

Use Demographic Rules for Leads Distribution - When this option is selected, all leads
linked to the Campaign are distributed to Offices based on the ZIP Code in the Demographic
Rules.

Leader’s Final Disposition Option - Select the appropriate leader’s final disposition option
from the drop-down list.

Reporting Period - Specify the reporting period from the drop-down list.
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¢ Maximum Leads Assigned to Office per Reporting Period - Enter the maximum number

of leads assigned to the office per reporting period.

e 0% of Leads (in DataXchange Load) to be Assigned to this Office - Enter the percentage of

leads to be assigned to the office.

e Maximum Allowed Leads with ‘No Action’ in the Office - Enter the maximum allowed

leads with ‘No Action’ in the office.

e Maximum Leads Assigned to User Per Reporting Period - Enter the maximum number of

leads assigned to a user per reporting period.

o 9o of Leads (Assigned to Office) to be Assigned to this User - Enter the percentage of leads

to be assigned to this user.

o Maximum Allowed Leads with ‘No Action’ Assigned to the User - Enter the maximum
number of allowed leads with ‘No Action’ assigned to the user.

e Lead Revocation Warning Period (Hours) - Enter the lead revocation warning period in

hours.

e Lead Revocation Period - After this period, all leads that belong to this Campaign begin to

display in the Revocable Leads spreadsheet.

Conditional Handling Options

Conditional Handling Options enable the user to execute specific handling options for an Advisor
based on a Filter. Like Default Handling Options, these are executed when the Advisor accepts a

lead linked to the Campaign. The Conditional Handling Options will be executed only if the lead

satisfies the Filter condition. To add conditional handling options, click the Add button.

=3 SmartOffice
Add Acceptance Rule

Rule Type |Au:u:eptanu:e

Destination Office |._I|:|e

Destination Adwisor |I'-.-1aark Paladian

To identify =pecific leads, enter the fiter name.
Leads that satisfy this filter will be dispatched/assigned to the
office/Advizor as specified above.

Campaign Hame |C|:ullege Education Funding

Specliy varions gotions that must take piace whep an Advisor accepts a
fead.

Default Handling Options

Create Initial Activity ¥

Activity Reason |College Education Funding Call

Activity Subject |College Education Funding Options

tord Track !Cu:ulleqe Education Funding

Send Initial Letter [College Education Funding

I 0K I | Cancel
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Use the hyperlinks to locate the appropriate Destination Advisor and Filter. Specify handling
options in the section below. Conditional Handling Options override all other types of handling
options defined at various points for a campaign. To execute these options, add a lead to this
campaign. Ensure that it fulfills the filter condition and then assign it to the selected Advisor.
When this Advisor accepts the lead, the letter and the call handling options are displayed in the
new Opportunity created by accepting this lead.

Media Special Events Tab

Marketing Campaign - College Education Funding

Summary || Detail () || MediaiSpecial Everts || Leads ][ Opportunities [ Seminars ][ Documents | ik o o
+IBE
Remarks Media Type Start Date End Date Remarks

I Mail Inserts with Local Daily Mail Inzerts 111172005 111252005 Mail Inserts with Local Daily

I One Minute Radio Spot Radio 11M4/2005 1172572005 Fadio Spat on Morning Mews broadoast
+ 1EE

Hame Goals Status Start Date End Date
[T Super Bowl Super Bowl Banners Inactive 111 42005 11M 72005
[ Memorisl Day Evert Memarisl Day Function Inzctive 110 472005 1M 72005

Within a Marketing Campaign, the sales efforts that target a specific media can be tracked at this
tab in the Media Summary. Marketing attempts linked to certain special occasions can be listed in
a separate Special Events Summary.

Add Media

/3 SmartOffice

Campaign Media Information

Campaign College Education Funding

Source Type

=

Source Code

Deseription [One Minute Radio Spot

Start Date [11/14/2005 Wi Through [11/25/2003 W
[ate

LA At B 7 U BN

Fadiu Spat on Marning Mews broadcast |

Default Handling Options

V¥ Create Initial Activity
Wiard Track |C|:ullege Education Funding

Activity Subject |C|:ullege Education Funding Call

Activity Reason @3

|Arternate College Education Funding Options

Send Initial Letter |C|:ullege Education Funding

I_ Use default letter printing options
|_ hove Custom Data

I OK I | Cancel

SmartOffice® v5.1 — Marketing Campaign User Guide
Revised: 01-12-06
Page 7




Add Special Event
3 SmartOffice

Start Date (11142005 Wi|  Through 11472005
Date

Created On 114722005 03:06AM
Created By Mark Paladian
Active |

Remarks HA A*B 7 UT 3B
Pﬂemurial Ciary Function |

Default Handling Options

V¥ Create Initial Activity
Wiord Track |C|:|Ilege Education Funding

Aetivity Subject |Cn:nllege Education Funding Options

Activity Reason L

College Education Funding Calls

Send Initial Letter [College Education Funding

I_ Use default letter printing options
|_ hove Customn [ata

| OK I | Cancel |

Handling Options can be linked to both Media and Special Events. For a Lead that is linked to
this Campaign and the Media/Special Events, the respective handling options of the
Media/Special Events are run.

Order of Precedence in Handling Options

For a leads coordinator user, Handling Options can be defined at multiple points on the Campaign
Detail, Media and Special Events tabs. The order of precedence in which these handling options
run is as follows:

1. Conditional Handling Options on the Detail tab.
2. Handling Options linked to Media.

3. Handling Options linked to Special Events.

4. Default Handling Options on the Detail tab.
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Leads
Marketing Campaign - College Education Funding

Summary || Detail (B9 || MediafSpecial Events || Leads || Opportunities || Seminats || Documents | ﬁ 0 0
Leads Summary by Campaign
+ 725 g
Summary || Detail (F) |[ Addtionalinfo. || Leads History || Documents || Custom | U™ A4 E WS
I | Lead Hame Assigned To Current Leads Campaign Est. Revenue Est. Close
Status
User Name - Adam .Jones =
[T Miss Helen L &lonzo Adam Jones Aszigned College Education Funding 0
[T Mrs. Emily P &lonzo Adam Jones Aszigned College Education Funding 0
[T Mrs. Evanoeline &rias Adam Jones Aszigned College Education Funding 0
[~ Mrs.Rhodora C Arias Adam Jones Aszigned College Education Funding 0 e
[T Mrs. Filipinas Bartaculo Adam Jones Azzigned College Education Funding 0
[T Miss Rossilee Baylon Adam Jones Azzigned College Education Funding 0 had
4 | B
Records Shown: 35 Total Records: 35

The Leads tab is only viewable by users with a Leads Tracking license. This list includes leads
that belong to a selected campaign. For a locally created campaign, new leads can be added to
this tab. From this tab, leads can only be added, modified and deleted. Specific leads functions
like Assign, Reject, Accept, Revoke and Forward are not available.

Opportunities

The Opportunities tab is only viewable by users with the Opportunity module role. Opportunities

for a campaign display from this tab.
Marketing Campaign - College Education Funding

Summary || Dretail (P || MediaiSpecial Events || Leads || Opportunities || Seminars || Documents | ﬁ 0 0
Opportunity Summary - College Education Funding
-
+ I 9IVESEFRY ST BUNE »
Summary || Detail (FY || Activities || Action History || LettersDocuments || Relsted Rezources/Competition || Custom | Mazs Modity [ki',l
™ [ Current Contact Hame Opportunity Hame Primary Owner Pot - Activity Creation E@
Stage Date Reu
™ 11#7e2005 Alexander, Sherman College Education Funding Admin a o=~
I A1A7iz005 Elzine, Janson College Education Funding Admin a a
™ 120852005 Abernathy, Brad College Education Funding ark Paladian a a
™ 12082005 Alslu, Brizn J College Educstion Funding Mark Paladian 1] 1]
™ 12mss2005 ABC Manufacturing College Education Funding Mark Paladian a a
T 12082005 20th Century Life Insurance College Education Funding Mark Paladian a a
T 12082005 Acme Corporation College Education Funding Mark Paladian a 0
Records Shown: 19 Total Records: 19
Marketing Campaign - Retirement Planning (Business)
Summary || Detail (P || MediafSpecial Events || Leads || Opportunities || Seminars || Documents | ﬁ 0 0
Seminar Summary
L4 e
Summary || Detail () |[ Seminar Everts |[ Allinvitess () || Custom | 4 y E H L
Seminar Hame i Campaign Seminar Type Seminar Description
[~ Retiremenrt Planning Retirement Planning (Business)  Product Awareness Wiorkshop to interact with Industrial Leaders, CECs from Top

Retirement specialty firms and Resource Center to purchasze
litersture and materials

Records Shown: 1 Total Records: 1

All Seminars that are linked to the selected campaign will be listed on this tab. This tab is only
displayed for users with a Seminar Tracking license.
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Marketing Campaigns and Leads

The Marketing Campaigns interface is an important part of the Leads Tracking module.

e The applicable Handling Options for a campaign execute when a lead is accepted and a
corresponding Opportunity is created.

From the Leads Summary, multiple leads can be selected to Mass Modify Campaigns. Leads
can also be mass assigned to Campaigns when a leads import is run. At the end of the import,
a Campaign can be selected from the drop-down list. All imported leads will be linked to this
campaign.

Marketing Campaigns and Opportunities

Default Campaign Handling Options execute from the Opportunity module when a new
Opportunity is added with a campaign that has handling options. The Activity and Letter created
as a part of the campaign handling options are saved in the Activities and Letters/Documents tabs
respectively. The Activity Detail dialog box displays the Subject and Reason as recorded in the
Handling Options. Other handling options include: Conditional and Media. Special Events
handling options are not relevant to Opportunities.

Marketing Campaigns and Dynamic Reports
Dynamic Reports can be linked to a Marketing Campaign through the Report Package tab.

“3 Smart0ffice E
Dymamic Report

| Column Descrigption || MameDeszcription || Report Package |

Report Package

The option=s listed below can be associated with this lhynamic Report. When this report is run, the
specified options will be applied to the contacts in this Iynamic Report.

Campaign Hame |CD|IEgE Education Funding |F'Iace the selected contacts into this Campaign.

Seminar | |Send the invitation to the selected contacts for this Seminar.

Options for Creating a Call-Actiity_etter

Send Letter |Elenefi|:iar':.-' Endorsement To Policy Hl:lldq Send thiz letter to the zelected contacts.
Create Calls |7
Wrord Track |Ll:||'|g Term Care |Assu:-ciate this Wrord Track with the created activities.

Subject |L|:|ng Term Care Activity

Activity Reason gos

|L|:ung Term Care Activity

| OK | | Cancel |
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From this tab, Packaged Options can be defined for the Dynamic Report. Packaged Options can
be Campaigns, Seminars, Letters and Activities. To run Packaged Options, after the report is

executed, select a record and then click the Execute Packaged Options button on the Dynamic
Report toolbar.

3 SmartDffice

Select one of the packaged Dynamic Report options below.

Package Contents

Select the appropriate options

¢~ Prirt Letters and Create Activities

= &dd Contacts to Campsign - College Educsation
Funding, and execute the handling options

¥ Use defautt letter printing options
I Run I | Cancel |

The Package Contents dialog box opens with the available options. When the Add Contacts to

Campaign option is selected, an Opportunity is created with the Campaign and the handling
options are run.

Marketing Campaigns as Marketing Options

Marketing Options, such as Seminars and Marketing Campaigns, can be defined and applied to
selected contacts.

Drop into a Marketing Campaign
<3 Smart0ffice

Plegse select one of the following operations to be performed
on 2 the sejected contacts.

Marketing Options

{* Dropinte a Matketing Campaign

" Inwite to Seminar

Campaign Search

Campaign Mame |

Select Assignment Rule

O Current User

Al Dopodurity eeord (&) will be azsigred o the cument
logged i wser

r Select 3 User

Al Dopodurity eeord (&) will be azsigred o the selected
wEer o the cument offfce.
Aszzign the Oppordunity record(s) te the owner of the contact.

Al Dopoduerity eoord (5] will be cregted forthe azsigmed
wEeraf the condact.

I

¥ Use defaut letter printing options

0K I | Cancel
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1. From the Contact Summary, tag a record and then click the Marketing Options button
(available from the Set Summary and Dynamic Report Summary).

2. In the Marketing Options dialog box, select Drop into a Marketing Campaign to display
the additional Campaign Search and Select Assignment Rule sections.

Select a campaign with handling options and the appropriate Select Assignment Rule option
and then click the OK button. For the selected contacts, a new Opportunity is created with the
appropriate users as Primary Owner as per the options selected.

Invite to Seminar
<3 Smart0ffice

w

Piease zelect one of the follfowing aperatiohs to be performed
on glif the selected contacts.

Marketing Options

(" Dropinto a Maketing Campaign

Seminar Search

SeminarName |

¥ Use default letter prirting options

[ 0K | | Cancel |
1. From the Contact Summary, tag a record and then click the Marketing Options button.
2. In the Marketing Options dialog box, select Invite to Seminar to display the Seminar Search

section.

Click the Seminar Name hyperlink, select a Seminar and then click the OK button. The
tagged contact will display on the All Invitees tab of the specified Seminar.

w
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